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To: U.S. Executive Management Team
FROM: 
DATE:
SUBJECT: Marketing of a Portable Multimedia Center 
I am writing to put you in the picture, as the United States executive management team of Porttron Inc., regarding the potential market of one of our products- "media popup" in the United States. I know you all understand that marketing of our products is one of the essential aspects this company holds dear. In this regard, the analysis of the data below will help in determining a potential market for this product.
The company is targeting a consumer market to help in the sale of this product. This market is fundamental to the marketing of this product since buyers can directly purchase the product for their consumption. The consumer market will also help in understanding what consumers like or dislike about this brand. The market reveals consumer's perceptions towards a product or service offered (Sheth, & Parvatiyar 1995). Ultimately, the company may benefit from this information to adjust to what people in the market need.
Moreover, there is need to understand bases for segmenting the market. Demographic segmentation divides the market into certain groups basing on variables such as age, gender, size, income, occupation etc. Since this product is digitalized, it will best suit the younger generation, unlike the old people who are not well acquainted with the current digital generation. However, the company can include the subscription fee in the buying price to encourage people with different income levels afford to buy the product. Psychographic segmentation mainly pertains to the people's lifestyle and traits (Weinstein 1987). Markets in personality characteristics are segmented according to competitiveness. The company can also utilize online platforms to market the product. All demographics in the modern society are facing the reliability of internet to make it easy in the marketing field. 
The chosen target market should allow the company to focus on marketing dollars and brand message on a particular market that is more likely to purchase our products than form other competing markets. In order to maximize sales, the company needs to target young adults in their early careers with income to buy the products. There is need to also to understand people's lifestyle. Understanding people's lifestyle is also key to targeting the market of this product. Most young people have an interest in digital products. Therefore, it strategically places the company in the right truck to maximize sales. 
"Media popup" is the right product for the company's potential market. This product can be sold in an electronic store in towns across the country. Trading in this place will catch the eye of the consumer hence maximizing sales. In fact, the success of a business often depends on the location (Armstrong, Kotler, Harker, & Brennan 2015). The price tag of on products should reflect the image of these products. The company can offer different prices on speakers-only one or two speakers to have a low price. This will lessen financial constraints incurred during the purchase of these products. Because this product may be similar to many other competing products, partnering with big-name companies such as Netflix can help in promoting the product to remain competitive in the ever-changing global market. The company can also use social media platforms to advertise these products.
In order to ensure the company maximizes sales of these products, there is need to understand the impact of market segmentation and the target group. These two aspects play a fundamental role in the marketing field. The company should target the consumer market to get the views of consumers of the products which will at the end help in adjusting marketing strategies. Since this is a digital gadget, targeting the young generation will generate good returns for the company. As discussed above, the company should consider demographic and psychographic segmentation of the market to determine the marketing strategy. Marketing a product is a step that gears to the overall success of a business. Therefore, the company needs to consider all these aspects to build a business empire in the United States.
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